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THE CONSERVATION OF THE CHINESE LANGUAGE OF CHINESE PEOPLE AT WAROROS
MARKET AND TON LAM YAl MARKET DURING 1948 TO 1976
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This research aimed to investigate the preservation of the Chinese language among the Chinese community
in the Waroros and Ton Lam Yai markets during the period 1948-1976 A.D. This era was marked by a negative
perception of Chinese identity by the Thai government and various international communities. The research sample
consisted of 20 Chinese participants born before 1967 A.D. who have currently resided in the Waroros and Ton Lam
Yai markets in Chiang Mai province. The sample selection was conducted through purposive sampling. In-depth
interviews were employed as the primary data collection method, supported by a structured interview
questionnaire. The data were analyzed by content analysis, linking the findings to the political context of both
Thailand and China. The study revealed that the Chinese living in the Waroros and Ton Lam Yai markets were
motivated to preserve the Chinese language during the period 1948-1976 A.D due to its essential role in various
aspects of life. This included facilitating trade interactions among the Chinese community, communication within
the family, the sustainability of Chinese culture and traditions, and maintaining relationships with relatives in China.
Various methods were implemented to preserve the Chinese language during this period, such as sending children
to Chinese schools, hiring teachers for home-based Chinese language instruction, regularly conversing in Chinese
within the family, and sending children to study in China.

HanIsAavIngavwu

nmuwdudolundavidodifeunalsnonuazuvuannaludufiogvAEsy Tnglaw:a81vEvMSFUNDAIMIUSSS
Usswell ARino@auuudu o:luus:aunoudidomiudntonmuidu aviumisausadaowdudu sdusioveusndnividu
Wiovinatugov w.a. 2491 - 2519 Sgilngiiuleungdnaunudu WRmwauduldunouidolannikasie MIRAUTngUavAUIU
tuwau AuduliiAsyasnAwWAWUDIU BuaudugunaindlssauaznanAuAEAIASUNANS:NUAVAATD URAVAS:UUAU
SUUTAWENIEIBUSATATITUNIUAAIVUSUNNABUTVIEDY tws1znvduiinousilusionissniduddntusalsiu 1o
o:l0uNISAREIDMUNIEAUAUTUADYAU AoansAunauluAsaunSD Auanudsuusssy Ussweliou KSoldouduwusaulndosunnn
iiovdu nunagnsnidlunisausndmuidu Ao dvumsKaudNByuUlsVISIUIU IVASUIFOUNIVIZUNUIU WANYIFUAU
AUTUASOUAS228VAINLEUD tazdvuRsSKaUTUEEURLTovIU




r

o =7 )
FR i W

NAVITUDUIMNISASUTIDISY UADDY YR

2aavAsUsaU 20 U pauzAaumans ukidngrasudld <o | (Gema

MAEJO UNIVERSITY

Thai Chinese in Chiang Mai and Identity Construction
through Cremation Volumes Published from 1957 to 2014

Ph.D Kittayut Kittitornsakul

This study analyzed identity construction through the cremation volumes of Thai Chinese in Chiang Mai that were
published from 1957 to 2014. Cremation volumes, which are unique to Thailand, are books composed as memorials to the
deceased and distributed at Buddhist funerals. The study found that the Thai Chinese in Chiang Mai rarely revealed their
Chinese identity in the cremation books published during the period 1957 - 1992. Only one aspect of Chinese identity was
found - that of Chinese names and the family hames of the deceased and their parents. Other aspects of Chinese identity did
not appear; instead, the focus was on Thai and Northern Thai identity. Later, from 1993 to 2014, the Thai Chinese and
increasingly disclosed their Chinese identity in the cremation volumes as they became more accepted by Thai society.
Aspects of Chinese identity presented included detailed biographies of ancestors, Chinese language characters, specific

positive Chinese characteristics of the deceased, and the use of photographs portraying Chinese traditions.

Study results

The cremation volumes of the Thai Chinese in Chiang Mai from 1957 to 2014 showed an obvious change in the extent
to which Chinese identity was revealed. From 1957 to 1992, Thai Chinese seldom revealed their Chinese identity because
they were not well accepted in Thai society and because China was a communist country. At the same time, Thailand was
allied with the United States in opposing communism during the Cold War. Consequently, Thai Chinese were viewed
negatively. This research found that Thai Chinese in Chiang Mai avoided revealing their Chinese identity in the cremation
volumes, but chose to show their Thainess and their feeling of being part of the Chiang Mai community. However, from 1993
onwards, they began showing their identity more openly. This change was due to the end of the Cultural Revolution, the
opening of China, and the economic growth in the Chinese market economy. China soon became one of the world’s
economic superpowers eclipsing its communist image. Concerning Thai contexts, the Thai Chinese were successful in doing
business both at the local and national levels and became the elites in the bureaucracy and the political sphere. The
broadcast of Lod Lai Mangkon drama in 1992 was another turning point of Thai Chinese identity in Thailand - from a villain,
mafioso and comedian to a hardworking, patient, wealthy person. Moreover, Thai Chinese were good atdoing business and
were grateful to their ancestors’ birthplace well as to Thailand. All of these factors contributed to the change in which Thai
Chinese identity was expressed more openly with pride. Aspects of Thai Chinese identity found in the cremation volumes in
this period include the presentation of the biographies of Chinese ancestors in more detail, the use of Chinese language,
descriptions of typical positive Chinese characteristics, being both Thai and local Chiang Mai people, and the use of pictures

and photographs showing their Chinese-ness in traditions, culture, and social activities within the Thai Chinese community.
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The Development of a Teaching and Learning Material in English
in Agriculture for Thai Undergraduates
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This study aims to (1) analyze student demographics, English proficiency, and learning needs, (2) evaluate the effectiveness and student satisfaction with the
learning material "English in Agricultural Occupations,” and (3) develop recommendations for designing English for Specific Purposes (ESP) instructional
materials. The sample consisted of 14 first-year students in the Smart Agriculture program who attended weekend (Saturday-Sunday) classes. Data were
collected through pretests, posttests, and questionnaires and analyzed using descriptive statistics and Pearson’s correlation coefficient. The research process
encompassed needs analysis, design, implementation, and evaluation over seven weeks. The findings revealed that most students were female, aged 25 and
above, and self-assessed their English proficiency as moderate. Additionally, student satisfaction with the learning material was high, particularly regarding
group activities. The students demonstrated statistically significant improvement in English proficiency, with posttest scores markedly higher than pretest
scores. This study underscores the importance of ESP learning materials that align with professional contexts, offering a model for designing instructional
materials that cater to Thai learners in the agricultural sector. The findings suggest that tailored ESP materials can effectively enhance English communication

sKills in real-world agricultural settings and serve as a framework for developing specialized instructional resources across other disciplines.
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This study highlights the effectiveness of Inquiry-Based Learning (IBL) in English for Specific Purposes (ESP) instruction for adult learners in agriculture. Most
participants, primarily female students aged 25 and above, rated their English proficiency as moderate. High satisfaction with group-based activities
underscores the importance of engaging, context-specific ESP materials. Research confirms that adult learners are more motivated when learning content
aligns with their professional realities (Knowles, 2022). The statistically significant improvement in post-test scores across listening, speaking, reading, and
writing affirms the effectiveness of IBL-driven ESP instruction.
Adult learners faced challenges such as time constraints, cognitive processing speed, and habitual language patterns, requiring tailored instructional strategies:

« Time-efficient materials ensured that learning fit into students’ busy schedules.

« Repetitive, contextual language practice supported gradual development.

« Collaborative learning and low-stakes speaking activities reduced anxiety and built confidence.

« Contrastive analysis exercises minimized native language interference.

 Practical, workplace-oriented materials enhanced motivation and engagement.

« Accessible digital learning tools ensured inclusion for all learners.
The ADDIE framework (Analysis, Design, Development, Implementation, Evaluation) guided the systematic development of ESP materials, validated by subject-
matter experts and language instructors. This learner-centered approach ensured that the materials were pedagogically sound, contextually relevant, and
effective.
Findings suggest that IBL-driven ESP instruction can be applied across various disciplines, emphasizing the importance of continuous needs analysis and
iterative material refinement. Future research should explore ESP materials in diverse professional and academic contexts, integrating technology-enhanced

learning strategies to enhance language proficiency and learner engagement further.
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Development of Experiential Gastronomy Tourism Destination
in Chiang Mai through Local Innovation
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Gastronomy tourism is, in the present, changing dramatically. Tourism communities have to adapt and cope with the changing trend of tourism. This research aims
to develop a management model for experiential gastronomy tourism destinations in Chiang Mai Province; develop processes to add value to the destination; and
provide branding guidelines for experiential gastronomy destinations in Chiang Mai. This participatory action research is conducted in Ban Pang Ma Kluai, Tambon
Pa Pae, Mae Taeng District, Chiang Mai Province, Ban Don Chiang, Tambon Sop Poeng, Mae Taeng District, Chiang Mai Province and Ban San Ton Pao, Tambon San
Pa Pao, San Sai District, Chiang Mai Province Data were collected from 120 community stakeholders and 35 advocates. The results showed that Ban Pang Ma Kluai

was developed as an outdoor dining experience destination. Ban Don Jiang was a destination for an authentic organic food experience, and Ban San Ton Pao was a

destination for a health food experience. The destination development is based on the unique local plants of each village which are used to add value to tourism
activities at the destination. In terms of branding, experiential gastronomy destinations should emphasize symbolic communication and meaning of space. The focus
should place on activities that create a good memory. Brand preference should be boosted through social media targeting at the right group. The results of the trial
of experiential gastronomy tourism indicated that the target groups were satisfied with the experience at a very high level .
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The Violence Against Women Related to Alcohol Consumption
in the Northern: Causes and Prevention
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The violence against women related to alcohol consumption in the North: Causes and prevention using qualitative research methodology. This
study employs documentary research and field data collection from a target group consisting of 12 individuals working on alcohol consumption
campaigns, child and women's development, and providing protection to women and children experiencing violence. Information was collected
through in-depth interviews and analyzed using content analysis. The findings reveal that the causes of violence against women in the northern
region related to alcohol consumption include unequal gender roles, excessive alcohol consumption, concurrent use of narcotics, patriarchal social
values, beliefs surrounding alcohol consumption, domestic violence, exposure to alcohol consumption from a young age, perspectives on and
violence associated with alcohol, economic issues/income, family communication, attitudes and characteristics of femininity, media consumption,
acceptance of violence, tourism, early ownership of alcohol-selling establishments, and the notion that alcohol consumption is permissible for all
genders.Prevention can include respecting the rights and freedoms of others, educating individuals about violence, providing knowledge on the
harms and dangers of alcohol consumption, reducing access to alcohol and stimulants, reshaping societal values regarding gender roles to
eliminate power imbalances, and raising awareness about gender equality.
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Gaming Addiction Behavior, Virtual Goods Purchases in Game, Loot Boxes
and Gambling in Online Game of Thai Adolescent
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This research aims to examine gaming addiction behavior, virtual goods purchases in game, loot boxes, together with adolescent
gambling addiction in online games and to figure out management, support, prevention, and solution for necessity of gaming security
and standards. This study is a mixed methods research. Quantitatively, the research surveys 400 online game players who study in
secondary and tertiary levels. Qualitatively, documentary analysis and in-depth interview of 15 participants are selected methods.

The results show that 1) behavior and risk of gaming addiction for Thai adolescents are not different in terms of gender. The
participants are categorized into 3 groups: normal game-players, game maniacs, and possible game addicts. 2) For virtual goods
purchases in game or gambling addictions online, majority of the participants are nhew gamblers (72.25%), following by problem
gamblers (17.50%), and pathological gamblers (10.25%). 3) Suggestions for policy implications are integrated management of public,
private and civil society sectors. The suggested examples are enhancing media literacy, ethics and social responsibility, drafting
legislation on gaming and commercial gaming management, and raising awareness through
creative communication.
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Thai Artists Identity and Storytelling
for T-POP Culture Construction via New Media
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The research (Thai Artists Identity and Storytelling for T-POP Culture Construction via New Media) aims to examine 1) the presentation
of Thai artists' identities, 2) the storytelling of Thai artists via new media, and 3) the construction of T-POP culture by renowned Thai artists
via new media between 2019-2022. The study employs a qualitative research methodology, utilizing content analysis, in-depth interviews
with 12 fans, and participant observation.

The findings reveal that: 1) Thai artists blend Thai and international elements in constructing personal, group, and social identities. They
engage in storytelling through new media platforms such as Facebook, YouTube, Instagram, Twitter, TikTok, and fan pages. 2) The
storytelling is multimodal, utilizing various presentation techniques such as status updates, live streaming, and story uploads. Emotional
communication is employed, and the storytelling encompasses five perspectives: the artist's agency, the artist, group members, the artist's
group, and fans. The artists interact with fans and provide opportunities for participatory content creation through challenges, song
promotions, and hashtag usage, making fans feel like they are part of supporting the artists. 3) The construction of T-POP culture is a blend
of Thai, Korean, and international cultures, evident in various elements such as content, music style, melody, lyrics, image, fashion, and
components in music videos.
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Communication Behaviors of the Elderly Groups
towards Purchasing Dietary Supplements
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This qualitative research aimed to 1) study media usage behaviors of the elderly and 2) study the communication pattern of the
elderly’s purchasing dietary supplements, by using purposive samples consisting of the elderly, the elderly’s family members, and the
media professionals and qualified academics. The instruments were the in-depth interview and the participatory observation.The results as
follows: 1) the elderly used both the mass media and the social media; 2) the elderly purchased dietary supplements as a result of
exposure to media that could attract attention with short, fun video content that pointed out the deterioration of the body, by using video
presenters with the same age as the elderly attract their attention. Then they searched for the information both from the internet and
personal media, which included the surrounding trustworthy family members, doctors, specialists, and friends. Purchasing the products
mostly was made by family members, but some could do it by themselves via an online application on their personal mobile phones. The
results of consuming the products were shared with their friends via the online platform.
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Empowering Longan Farmers: The Roles of Information Professionals
in the Development of Learning Communities
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This study employed a convergent mixed-method approach, integrating both qualitative and quantitative methodologies, to
examine the development of learning communities among longan farmers in Chiang Mai Province and the role of community
engagement by information professionals in this process. Data were collected concurrently across both phases and synthesized to
provide a comprehensive understanding. In the qualitative phase, structured interviews were conducted with 10 longan farmers, 6 of
whom agreed to participate. The interview data were analyzed descriptively to assess the current status of learning community
development. In the quantitative phase, surveys were distributed to stakeholders involved in creating these communities, including 16
iInformation professionals from public libraries, 22 from school libraries, and 106 agricultural extension officers from the Office of
Agriculture in Chiang Mai. A total of 144 questionnaires were distributed, with 136 completed and returned, yielding a 94.44% response
rate. Descriptive and inferential statistical analyses were performed using social science software, with means and standard deviations
calculated to assess stakeholders’ perceptions of community engagement. Inferential analysis employed the Shapiro-Wilk test,
Friedman test, and Wilcoxon Signed-Rank test to evaluate the significance of community engagement in agricultural development. The
results aim to inform policy development Iinitiatives to strengthen the agricultural capacity of longan farmers, with potential
applicability to other agricultural communities. Additionally, the study provides a framework for information professionals, librarians,

and agricultural specialists to enhance learning communities and contributes to advancing curricula in library and information science.
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The relationship between the equipment used in the ritual of
"Lanna Renewal to Destiny” and ideological interpretation.
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The research study titled The relationship between the equipment used in the ritual of'Lanna Renewal to Destiny" andideological interpretation. aims to
(1) examine and interpret the semiotic meanings of ritual components used in life-prolonging ceremonies and (2) analyze the idealistic significance conveyed through
these components within Lanna culture. The study focuses on Key informants, including ritual practitioners and participants, in Mae Taeng District, Chiang Mai Province.
The findings reveal that life-prolonging ritual components consist of approximately 30 items, which, when assembled, form what is known as "Khong Chata."
In contemporary practice, most ceremony participants do not perceive these components as separate entities but rather as an integrated set representing a holistic
ritual. The Khong Chata holds symbolic and idealistic meanings that reflect prosperity and auspiciousness in life. Additionally, the Poo Charan, the ritual practitioner
responsible for conducting the ceremony, possesses profound knowledge regarding the names and meanings of each ritual component. Each item carries distinct
semiotic and idealistic connotations; for example, some components symbolize abundance, others longevity, and some represent overcoming hardships and adversity.
When combined, these components form a unified semiotic and idealistic representation that aligns with the collective understanding of ceremony participants. Based
on these findings, the study recommends promoting the transmission of knowledge concerning the names, semiotic meanings, and idealistic significance of life-
prolonging ritual components within Lanna society. Such efforts would contribute to a more profound and accurate understanding of these ritual elements, ultimately
fostering the preservation and continuation of Lanna cultural heritage.
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Media Usage Behavior and Impacts from Film Tourism in Chiang Mai,
Lamphun and Lampang Areas

9.4SUY FASUSAUNS KandnsUNAMARNSUSANNIS

AISNavINgomMuUsagnmwaunsSuaza:as WunagnsKUviugnNsAanSKUVYavNISASIAUNISNAVINGD ATWHURSKa1gSavni)
shswamiknsnoviigamusoy MmiklUnnaviRgssionviunasfivussinAtwudunatgwWu  msnovingadmusssulioy AvVUU
lnsvAsI8IVIIINaUS=avA IWorinuwaiinssunstddouaHans:NUYaVAIWIURSUILA=a:AS ININARTUTUWUNIVHIAGVTHL
awu uazawiv lngnsdadguuunaunaiu (Mixed Methods Research) Iunaumoaaw’lumsaunumau 91UdU 50 £10091V
msmuuuuaaumu 91U2U 400 £12997V 'tuasmsmv:—mmwvwsszumua-aamwvaumu 6un AIN2WA Sava: AIDAY AEoU
WYVIUULIASTIU WaNIS3I8WUIT Tnisangmtuwun iidusu 46 (Sov (2506-2564) imaaaqnna n\7§Uuuuaaa\muaau‘(au
uazoowlatinasion1siUASU ua-i@onAuKriudoooutlal dvnasionisiindutonovingd tﬁmn1sﬁum§'aumsuvﬁouuuu AN

ssno lsvusy sum ms'§u§'tuﬁad§musssuﬁavz‘iutv‘\'luiiu wsSauauMIsiaSUNISWENUINIVAIgAIWIUWUR umaqummmav‘(m
SUAISUATY Wu MMsAsthutiand B A WaAShs1UWUR wanisaviasuniuus:uumtBnaigu 81n91S9sSSUNISHOVIAYD

Traveling in the footsteps of movies and dramas is one strategy for stimulating tourism. According to this strategy one of the 6 issues involves
film industry promotion and many movies have an effect on huge income generating. This helps income a humber of Thai and foreign tourists to
leading to be Pop Culture Tourism. Therefore, this study aimed to investigate media usage behavior and impacts of Thai movies and dramas
happening Chiang Mai, Lamphun, and Lampang provinces. Research instruments in this Mixed Methods study comprised focus group discussion
and questionnaire. The formes was conducted with a sample group of 50 persons. The latter was conducted with a sample group of 400
persons and obtained statistics. Resuets of the study. The research results found that there were 46 Thai movies and dramas were filmed during
1963-2021 in Chiang Mai, Lamphun, and Lampang provinces. Personal media both online and offline influenced tourist information seeking and
decision-making processes. This phenomenon has driven local economic activities in community businesses, hotels, and retail sectors,
enhancing awareness of local culture while contributing to physical infrastructure development in the area. However, challenges such as
impacts on local beliefs, trust issues, and unregulated promotions have hindered sustainable tourism development, potentially leading to
cultural tourism decay.
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Role Of Lanna Folk Media Towards Well-being Promotion of The Elderly
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Folk media was raised from the belief system and tradition of the Lanna people as practice guidelines for people to have a long life,
extend their lives, and experience good things. This is under the beliefs as guidelines for living life. Therefore, Lanna folk media play a
role in promoting well-being in dimensions: physical, mental, emotional and social aspects. The research used qualitative research. Data
were collected from target groups in 8 northern provinces, totaling 110 sample groups. The findings reveal that the roles of Lanna folk
media can be categorized into five key functions: 1) Entertainment, involving community games to enhance the enjoyment of cultural
traditional; 2) Healing beliefs, connected to mysticism and used when modern medical treatments are ineffective; 3) Life longevity
practices, including long-standing rituals aimed at extending life; 4) Community organization, involving beliefs in protective spirits that
strengthen community cohesion; and 5) Occupational practices, reflecting respect for nature and fostering relationships between

humans, nature, and supernatural forces.
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Lanna ceramic pattern Towards the revival of the clay-glaze formula
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Strategies for Creating Artistic Communication through Traditional Musical Theater
in the Role of Promoting Tourism in the Sam Chuck Community, Thailand
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The research article titled "Strategies for Creating Artistic Communication through Traditional Musical Theater in the Role of Promoting Tourism in the Sam Chuck Community"
aims to study the strategies for creating artistic communication within the performance scripts of traditional musical theater to promote tourism. The research employs gqualitative
and creative methods, including in-depth interviews with community representatives, folk artists and tourists. It focuses on developing literary artistic messages within the
performance scripts of Central Thai traditional musical theater, using the Sam Chuck Market community in Sam Chuck District, Suphan Buri Province, as a case study.

The research findings reveal that the strategies for creating artistic communication through traditional musical theater in the role of promoting tourism in the Sam Chuck
community involve storytelling through the following elements: 1) Plot Structure: divided into three phases - the beginning, which includes the traditional homage to the teacher and
the introduction of the community's story; the middle, which features the interactions and conflicts among characters within the community; and the ending, which is the resolution
of the story, marked by decisions made within the community and a farewell, along with gratitude to the audience for attending the performance. 2) Core Idea: focused on
presenting the history and key attractions of the Sam Chuck Market community, which is the primary objective of this creative work. 3) Language: the dialogue is combined with
"Klon Paed" poetry, structured according to traditional forms of folk songs. 4) Music: involves the use of melodies, rhythms, instruments, and traditional Central Thai folk song styles,
including "E-Saew," "Ruea," and "Song Khrueang" songs. In this artistic communication strategy within traditional musical theater, the message sender not only created content but
also had understand the literary structure involved in crafting folk songs and the significant context, especially the unique selling points of the community in the narrative. This
approach, which effectively communicates both aesthetic and implicit meanings, allowed the audience to understand the content and grasp of the essence of traditional musical
theater. Additionally, the incorporation of community stories served as a powerful tool in communicating the role of the performance in promoting community tourism activities.
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Creative from Lanna Lanterns to Contemporary Fabric Patterns
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The Conservation of Local Wisdom Wood Carvings and the Development of Design
for Digital Market: Case Study Kiew Lae Noi Village, Chiangmai Province

9191s9sU81nSAl AISKIM
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Kiew lae Noi (KLN) Village Tambon Baan Mae, Amphor Sanpatong, Chiangmai is known for the craftsmanship of wood working. In the past, people in the village would be able
to provide for their family from making wooden elephants. These days, the product popularity has decreased. The skKill that passed down through generations has stopped.
The study found that the youngest woodcarver age between 52-60 years old. This paper stated that the traditional craftsmanship of woodworking needs to be conserved,
developed for it is crucial in preserving Thai cultural art skills. This paper aims to, first, keep the record of the craftsman and the types of woodworking. Secondly, study the
appropriate way for the story-telling of KLN woodworking to enter the digital world. Lastly, design and develop a new product prototype with the carver to serve the new
digital market. The research found that there are three types of woodworks: round relief, high relief, and low relief. The carvers form a group to represent the woodworking
society in the area, but lack an online presence. The carver has limited knowledge about online marketing and the product's design has rarely been changed since its first

invention
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Contemporary Shan Necklace
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This project showcases jewelry inspired by the beauty of the Tai Yai people and the relationship between people and nature in Mae
Hong Son province. The designs were developed after field research involving interviews with local artisans ("sla") in three areas of

Mae Hong Son. The prototype consists of three pieces:
- Dok Bua Tong Pattern: Inspired by the upturned lotus shape on the roof of Wat Tor Pae in Khun Yuam district, Mae Hong Son, and the Dok
Bua Tong flower, a symbol of the Mae Hong Son mountains. Inspired by Mr. Nattapon Suwansangk.

- Phak Kut (Fiddlehead Fern) Pattern: Inspired by the vine tendrils of Wat Sri Boon Rueang and the abundant nature of Mae Sariang
district, Mae Hong Son. Inspired by Mr. Saman Sukjai.

« Nokyung (Peacock) Pattern: Inspired by popular local peacock designs and the flower cluster shapes of Wat Pang Lor in Muang
district, Mae Hong Son. Inspired by Mr. Thongsuk Kongkaew.

Prototype
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UaWﬁqnf:i GABA Low Carb Cookie 91au19naavvon
Germinated Brown Rice GABA Low Carb Soft Cookie

WE28MANS191ST AS. Udaun dnsavitiu
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The GABA Low Carb Soft Cookie Project, made from organic germinated brown rice, aims to enhance SMEs and community enterprises by integrating smart
agricultural technology and innovation under the SMATI (Sustainable Modern Agricultural Technology and Innovation) initiative. The project focuses on developing and
promoting GABA Low Carb Soft Cookies, produced from organic germinated brown rice, through a collaborative effort between the Na Phai Organic Community
Enterprise and the Faculty of Liberal Arts, Maejo University. The project follows a four-phase approach: (1) Needs analysis, assessing community demands and market
opportunities; (2) Product development, utilizing organic, chemical-free raw materials; (3) Market integration, distributing products through both online and offline
channels; and (4) Impact assessment, evaluating economic, social, and environmental effects. The use of organic germinated brown rice flour, processed through
drying, milling, and bioactive compound extraction, enhances the product's nutritional value and shelf life, making it a convenient and health-conscious snack that
aligns with modern consumer lifestyles. Findings indicate that the product has significant market potential and can serve as a sustainable business model for
community entrepreneurs. This initiative contributes to economic growth and employment while promoting organic farming practices and environmentally friendly food
production. The project’s outcomes align with Thailand’'s BCG (Bio-Circular-Green) Economy Model and support advancing innovation in the agricultural and food

industry.
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The U2T for BCG project in Huai O Subdistrict, Long District, Phrae Province, aims to promote local economic and social development through the Bio-Circular-
Green (BCG) economy model while leveraging Thailand Community Big Data (TCD) for sustainable growth. Implemented in 2022, the project collected baseline data
from 14 villages, totaling 500 data sets, and provided skill development through workshops and online training sessions. The project yielded tangible outcomes,
notably the development of community products: Mandala Fortune Wallets and Premium Vermicompost, which added value to local resources and met market
demands. Economic impacts included an average monthly income of 1,900 THB, a net profit of 760 THB, and a Social Return on Investment (SROI) of 6.13%. Socially,
employment increased from 1 to 8 workers, and the community gained practical knowledge in product innovation and digital marketing. Using TCD enabled effective
community data analysis, supporting governmental planning and guiding private sector investments. Additionally, the integration of the BCG economy model with
Sustainable Development Goals (SDGs) addressed multiple objectives: reducing inequalities (SDG 10), promoting decent work and economic growth (SDG 8), and
ensuring sustainable consumption and production patterns (SDG 12). This project not only empowered the local economy but also demonstrated a model for utilizing
data and innovation to drive sustainable community development. It is recommended that the project be extended with increased funding to enhance long-term

Impacts and ensure sustainability.

HanisAaavIlngavwwu

THED AT TEAU Senlor STUU i e

[ [ - B [ =
NITUELRNTITY ATUSATLINN DS idaume] snr .H'-!: |

WLIBMNTH 1T AL o

1 nqa.rin.nnﬁ:.l
Trrioeurin =AY Senkr STUTY & ST
sk A rumibes dsnocondnets Gvlimdsne

- r [} 1
BYLT S T ST T TR i

THIFTBTUSAATUAY & oAU Senilor SIUTU & 130D
sr i £y ie it e ima s

s o et 13

Vi Tusiniufy B =AU Sentor TTUTU & THOD

v idmra s At o nen 1 iPunssti Sanlmd-wu

WU INETY LT PR L L

THTATE ToRU Senior $TUTY I 149 E
MR TIRELTUR khe vhen TInEnETY R o -
Fparo g £ aneenotey S ielanane mmH"WFUWHEMIHWHH:HMHMMQHMﬂ':ﬂ'umi i
SRR T et o T T T TR Ha:iq“u!‘uhnﬂhtﬂﬂﬂiﬂﬂlﬂsﬂiﬁﬂ mﬂ'l“ﬂﬁlﬂﬂ dinaand Sank
) lemypsednemy et inT dewnodimium Sew e e
widiba Tl weyTerrdusile
H'JLITﬂH:in'l:hl.nﬂnmmu.;huaf AT LR L PR ———

34 l‘

e & Tun we

1ASVAISYASIAUNINSTIUNSHANFUANAUASUATHANNUNNIGUSUIWITULAADULASUZAIUA: AVANFIUSIAKAVIADA ADULASUYND BCG
fua Kogda 911n9aav IVKIAUWS
U 2565




’ © L2112
waviIudvsIMsAUNISI Undde @ | Ao

0adVASUSIU 20 U pruzAaumaas ukidnanasully oo CLisgRL

MAEJO UNIVERSITY

lAsSvAISTuULAdaULASUTNUAGVANFIUSINKAVIAIANIULASYTNY BCG (U2T for BCG)
fNUaUaLKanNaav 911n9aav IVKIAUWS

NA.AS. U1 ARSaVIUU WA.AS. A:IUIASAVIUU HA.AS.JUNS AYDA
9191s90quUf dsUnASUNS 9191S83s1AsSAl ASUIN Wa: WShwE duuav

TASVANSWEUUTWUNUBIKENaoY S1tnaaav JvKIauwS siduviuneliilasvais U2T for BCG Tngldnqus:avAtivoaviasunIsWauLNAsugnoua:gvaunovauaevaviu
MIULUSNVIASUZA? BCG (Bio-Circular-Green Economy) masnouwsuundoyaountkal (Big Data) Weldlun1sovuWuLazaviasun1sus:nouaBwilususu Aonssukan
Us:NDUADYASOUSUWEUUNNAYIGYOIBW  A1sasvudnassurannaunauiws uasnisinausunisnalnnana neglnsvaisinwsuuinanneuAauuiwsEuoiuou 2 s1enls
Bun snauulwswdiio-im uazanuszAuaulwsBvidananuaInnSwennshovauta:ndlauau11901U MSETUVIUDHINNSIIAS1:EIDA91nS:UU Thailand Community Big
Data (TCD) tWaus:liunSwennsia:ndusiovasyavaain thlugnisovununIsHania:mMsnatnankuizay uanantgviin1sdnousuiRAoUSUASUBUIAYIAUKANLASUIND
BCG msmaimoaulal ua:nssitiussnoagvaviu dvwalRidBisumsdvviusiuou 10 au uazadvsigintisusuagiveioliovkiumsIKungnanieunviugdavnivoaw
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0 uananiitnsvaisiaiidousoutunisdiunaaulthKgASWEULNNEVEU (SDGs) Tnglaw=iuNISudnnIuEINOU MSAVIASUMSIEIUTANVIASUZAY LasnSWARNSvEU
TnsvasiauanvikiiudviinanwuavaisUs=anedniolauauinovausouauinatuladgadnativoa31vaoudviumviAsugnotus:augIuSIn Aviinadwsonlnsvansaiuisa
DusiutuunilUUs:9nAT3UBUBUBU 9 RBIDVANSWEUUNADVAUKIULUSNTY BCG aghwilususssu

The Bo Lek Long Development Project in Long District, Phrae Province, was implemented under the U2T for BCG initiative, aiming to promote sustainable local
economic and social development through the Bio-Circular-Green Economy (BCG) model. The project also sought to utilize Big Data for career planning and
community economic enhancement. Key activities included vocational skills training, digital marketing workshops, and the creation of innovative herbal products.
Two new herbal products were developed: a hand and foot soak set and herbal compress balls crafted from locally sourced ingredients and traditional knowledge.
The project utilized data analysis from the Thailand Community Big Data (TCD) system to assess local resources and market demand, enabling effective production
and marketing planning. Additionally, community training sessions were conducted to raise awareness of BCG principles, digital marketing strategies, and sustainable
business practices. As a result, the project created employment for 10 residents and generated continuous income through both offline sales and the U2T for the
BCG online platform. The project outcomes included increased community income, enhanced knowledge of herbal processing, and promotion of traditional herbal
health practices. Furthermore, the project contributed to achieving the Sustainable Development Goals (SDGs), particularly in eradicating poverty, promoting

economic growth, and fostering sustainable production.
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The Development Program for Higher Education Students with Special Needs to Support National Educational

Development and the Disadvantaged Student Initiative under Her Royal Highness Princess Maha Chakri
Sirindhorn’s Patronage
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The Academic Service Project for the Fiscal Year 2024, focusing on Teaching and Learning Management for Students with Special Needs,
plays a crucial role in reducing educational disparities and promoting equal learning opportunities. This project focuses on enhancing
instructional strategies through improving learning environments, utilizing assistive technologies, fostering inclusive learning atmospheres, and
providing psychological support and counseling. The knowledge derived from this project can be applied in higher education institutions to
refine teaching and learning management, ensuring accessibility for students with special needs. Additionally, it contributes to developing
strategies that align with Sustainable Development Goal 10 (SDG 10), which emphasizes reducing inequalities. The project’s impact spans
multiple dimensions: social, by enhancing access to education and self-development for disadvantaged students; economic, by increasing
employment opportunities and reducing dependence on government support; and environmental, by integrating digital technologies to
minimize resource consumption and promote sustainability. The insights gained from this project serve as a fundamental guideline for
fostering an inclusive and equitable education system. This initiative reinforces the role of the education sector in shaping a sustainable future,
ensuring that all individuals, regardless of their learning needs, have access to quality education.
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